5.2 Customer role
5.2.1 What kinds of opportunities and tools do you make available to the tourists for participating in product development, sharing and continuing their experiences after the service encounter (e.g. souvenir shopping, social media, photography, videotaping, feedback)?
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5.2.2 What kind of a role do your business partners (local, regional and international) have as customers? What kinds of opportunities and tools are available to them for taking part in the development of your product?

5.2.3. How and in which places does your product come into contact with locals? Can they take part in the development of your product and thus contribute to the tourist experience?

5.2.4. How could stakeholders in their different customer roles become more involved in sharing their experiences, own specialized knowledge, and thus in the development of the product?

The answers to these tasks are useful in the implementation of the following tools: Journey Tool, Product Design Workshop and Social Media Monitoring.






























